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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Phone and other electronic gadgets are not allowed.

Q.1
Objective
1. The manufacturer of individual product can take customers away from competitors by ________ efforts.

2. Industries constitute an important basis for market segmentation for companies doing business in _________.

3. A repeat purchase decision will generally involve changes in product
specifications from earlier supplies. [      ]

4. Advertisement agencies provide much needed experience in advertising. [       ]

5. The statement of the planned strategy for a new product that outlines the target market, product positioning, market goals and projections are:

(A) Expansion Strategy
(B) Marketing Strategy
(C) Marketing Plan

(D) None of the above

6. Which of the following is not a market testing method for industrial goods?

(A) Alpha and Beta Testing
(B) Trade Shows
(C) Dealer Display
(D) Prototype Testing

7. Buyers always buy on the basis of the merit of the product. 

{      }

8. ________ skills represent the essence of industrial marketing.

9. It is easier to negotiate the purchase of power generators for a large power station than the purchase of PCs. 








{     }

10. Industrial markets can be segmented in two steps _____ and ______.

11. __________ Personnel from a supplier firm are usually involved in a New-task buy situation.

12. In BCG’s Growth Share Matrix- ‘Stars’ are low growth-high share business units.(      )

13. By pricing the product at a very ________ level, management can have substantial gross margin.

14. Advertisement agencies provide much needed experience in advertising. [  ]


Q.2)
“Personal Selling works very well in Industrial Markets.” Do you agree? Justify your answer.

Q.3)
 Discuss the role of advertising and publicity in industrial markets.

Q.4)
Outline the major buying situation in an industrial market.

Q.5)
a) What are the requirements for effective industrial market segmentation?
b) Briefly explain the three alternative target market selection strategies in an industrial market.

Q.6)
With the use of a diagram illustrate the exchange process in an industrial market.

Q.7)
What is Industrial Product? Explain Industrial Product Life Cycle Analysis.
Q.8)
Write short notes : (Any two)

(a) Role of Government Agencies
(b) Vendor Analysis

(c) Industrial Middlemen

(d) Criteria to Determine Buyers’ Strength
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